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President’s
Message

Welcome to the mak
Annual Report. 201¢
year as making cha
to that moniker afte
All banner for nearl
the year proved to be

Our logo says it all. We make change in
the communities we serve by raising
money at the point-of-sale from spare
change. The circles of the logo represent
growth and diversity of programs and
giving. We are glad to say that our new
logo and participating retailers and
customers alike have embraced the new
name.

It is important to note that while going
forward, we will be marketing the making
change brand; Food For All will continue
to be a popular banner for all retailers
who want to run hunger programs. Our
Breast Cancer, Environmental, School
and other programs will run under the
making change banner. This will better
inform consumers, who donate to these




making change Mission

making change, formally known as Food For All, is a 501(c)(3) non-profit organization
that promotes human dignity, wellness and self-sufficient communities. We do this by
enabling retailers to provide support to non-profit agencies whose missions are to
promote health, education and community spirit. We accomplish this through cause
marketing promotions, special events, in-store point-of-purchase campaigns, and

fundraising support.

making change programs operate in over 2,200 grocery stores throughout the United

States, and since




EXPENSES:
Grants
Operating Expenses:
Accounting Fees
Bank Fees

Board Meeting
Depreciation
Amortization

Dues/Publications
Repairs/Maintenance
Insurance

Lease Payments
Licenses ‘& Fees

POP

Program

$4,663,488

$0
$0

making change
Statement of Functional
Expenses
For the Twelve Months
Ending September 30,

2014
Other
Long-Term Programs
Fundraising Self-Help
$0 $0 $1,030
$0 $0 $0

$0 $0 $0

Fundraising

$0

$0
$0

G&A

$0

$24,751
$275

Total

$4,664,518

$24,751
$275



REVENUE
Point of purchase program
contributions
Other contributions
Interest and dividends

Realize and Unrealized (Loss) Gain
on Investments

making change
Statement of Activities
Year Ended September 30, 2014

Temporarily
Unrestricted Restricted

$5, 912, 298
$11,535
$6,613

$14,861

$5, 912, 298
$11,535
$6,613

$14,861

$5,945, 307

$4,910,395

$80,981
$4,991,376

$276,256




making change
Statements of Financial Position
Sept. 30, 2014

ASSETS

Current assets:
Cash and cash equivalents $619,519

Certificate of Deposit $1,250,000
Pledges Receivable $464,761
Accounts receivable $44,892

$6,419
$9,286

$2,394,877

$72,503

$2,100

$2,472,658




making change
BOARD OF DIRECTORS
(Updated December 2014

Mark Batenic, CEO
IGA USA

Dennis Belcastro (Denny)
SVP Government Affairs and Industry Collaboration
Hillshire Brands

Rick Brindle
Customer V.P. eSales
and Industry Affairs
Mondelez

Larry McCurry (#)

making change Chair

Executive Director, Industry Development
Unilever HPC (Ret.)

Michael S. Needler (2011)
Chairman, President, CEO
Fresh Encounter, Inc.

Austin F. Noll, Jr.
President
Austin Noll & Associates

and Industry Relations






http://www.foodforall.org/



